
Greta Broneill

Goal:

Objective: 1. Implement two policy/environmental changes to improve the health of residents

2. Increase  percentage of people screened  and linked to care in high risk community for Cardiovascular disease and diabetes

3. Reduce the incidence of uncontrolled asthma

4. Measure reach of advertising and marketing campaigns for various programs.

Strategic Plan Alignment Q1 Q2 Q3 Q4
FY 2016-

2017

Annual 

Target
Status

OBJ 2.1, OBJ 2.2

0 0 1 1 2 2

OBJ 2.1, OBJ 2.2

0 7 0 0 7 5

OBJ 2.1 0 35 46 104 185 79

OBJ 2.1 0 80% 72% 100% 84% 100%

OBJ 2.1 100% 100% 100%

OBJ 2.1 TBA -50%

OBJ 2.1 TBA -50%

OBJ 3.3 48 10 5 57 102 46

OBJ 3.3 12 11 23 31 77 97

OBJ 3.3 5 36 3 22 66 25

NOTE: Did not include mental health as we do not directly implement or track

2016-2017 STRATFORD HEALTH DEPARTMENT'S HEALTH EDUCATION PERFORMANCE DASHBOARD

Develop and deliver effective health education campaigns.  
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2.2) % of people screened through Know 

Your Numbers with significantly elevated 

blood pressure, cholesterol, glucose levels 

that are linked to follow-up care

3.1) % of patients with asthma action plans 

post intervention

3.3) % decrease in asthma related 

hospitalizations among patients 6 months 

post intervention

4.1) # increase of followers/friends on 

Facebook

Social Media presence allows us to reach residents 

with important health and emergency messaging. 

Relates to community engagement. Baseline is 185. 

Target is 25% increase. 

This is part of the ASTHO grant and CHIP. The goal is 

to link those with elevated levels with follow-up care 

especially if they do not have a PCP. Patients can be 

scheduled an appointment at Optimus.80% of people 

screened with significantly elevated numbers were 

followed-up with and linked to care, the rest were left 

voicemails which were not returned. Q4: 87% of those 

screened had elevated levels (100% of them were 

Every Putting on AIRS patient with an asthma 

diagnosis should have an asthma action plan from 

their phsysician. 

The Putting on AIRS asthma program aims to improve 

asthma outcomes. Do not have data inputted yet. 

Collect and input each October.

3.2) % decrease in asthma related 

emergency visits among patients 6 months 

post intervention

The Putting on AIRS asthma program aims to improve 

asthma outcomes. Do not have data inputted yet. 

Collect and input each October.

Performance Narrative

This measure relates to our Block Grant. Working with 

partners, two policy/environmental changes will be 

implemented this fiscal year to create a healthy 

environment and reduce barriers to health. Jan. 2017 

(Q3) Start of NAPSACC Program. May 2017, Fresh 

Connections (also finalized Food Bank mobile unit, but 

include in next quarter) 

Key Performance Measures

1.1) # policy/environmental changes 

implemented

2.1) # people screened through Know your 

Numbers

This measure is part of our CHIP strategies to reduce 

the burden of CVD amd DM through culturally 

competent community-based screenings. Goal is 10% 

increase this year. Baseline is 72 so 79 goal. Q1: No 

screenings Q2: Three screenings Q4: Four 

screenings

1.2) # of organizations implementing healthy 

food donation campaign

This measure is in our CHIP workplan. Outreach will 

occur to organizations/businesses who donate food to 

pantries during food drives.This may be one of the 

policy changes above. Seven businesses put up our 

healthy food donation poster in their place of business 

to promote healthier options to donate to food 

pantries.

KEY:

Q1= July - Sept

Q2= Oct - Dec

Q3= Jan - March

Q4= Apr - June

4.1) # increase of followers/friends on 

Twitter

4.1) # increase of followers/friends on 

Instagram

Social Media presence allows us to reach residents 

with important health and emergency messaging. 

Relates to community engagement. Baseline is 388. 

Target is 25% increase. 

Social Media presence allows us to reach residents 

with important health and emergency messaging. 

Relates to community engagement. We created 

account this August, 2016 Baseline is 0. Target is 

25% increase. 
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